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Homepage

[Banner 1]
Boosting Local Urban Markets in the Mediterranean

BLUMI-Med is an international research project which investigates the sustainability of local urban and peri-urban markets in eight Mediterranean countries, covering 15 cases in Algeria, Croatia, France, Jordan, Portugal, Spain, Tunisia, and Turkey. It is funded by the European Union as part of the PRIMA Programme.

[Banner 2]
Understanding Mediterranean Food Markets
BLUMI-Med explores local urban and peri-urban food markets across the Mediterranean, assessing their environmental, economic, social, and governance dimensions to identify opportunities for more sustainable and resilient food systems.
[Banner 3]
From Research to Real-World Impact
Through scientific research, stakeholder collaboration, digital innovation, and policy recommendations, BLUMI-Med develops practical solutions that strengthen local food markets and support sustainable development across the Mediterranean.

CASE STUDIES
16

COUNTRIES
8

PARTNERS
14

Our mission is to strengthen the sustainability of Mediterranean food markets.
BLUMI-Med addresses the critical challenges of urban food markets across the Mediterranean basin. Through rigorous research and policy innovation, we aim to revitalize local food hubs, ensuring they are economically viable, socially inclusive, and environmentally sustainable.

Project Duration:
September 2025 – September 2028 (36 months)

Project News
Stay updated on the latest updates, activities, events, publications, and milestones from the BLUMI-Med project.
[These entries will automatically be shown once news is uploaded. Perhaps we can start asking partners for news?]

Upcoming Activities
Stay informed about upcoming workshops, meetings, events, and opportunities to engage with the project. 
[These entries will automatically be shown once uploaded. Perhaps we can start asking partners for news?]

Explore Markets in the BLUMI-Med Project
Explore the local urban and peri-urban markets included in the project across the Mediterranean region.
[To be addded]


Findings, Tools & Recommendations
Access recommendations, practical tools, and innovative ideas that support more sustainable local urban markets. Participants and stakeholders can also share their own ideas and contribute to emerging solutions.

Innovation Ideas Hub
Explore and share ideas that can help improve local markets, support stakeholders, and inspire practical solutions.

ICT Tools & Innovation Kit
Discover digital tools and ICT-based solutions that can support smarter, more connected, and sustainable markets.

Share Your Ideas
Have an idea to improve local market sustainability?
Submit your suggestion, insight, or practical solution to support the BLUMI-Med ideas hub and contribute to emerging solutions for local urban markets.


Who We Are

About BLUMI-Med
Researching the heart of Mediterranean food culture.
BLUMI-Med — Boosting Local Urban Markets in the Mediterranean — is an international project that aims to strengthen the sustainability of local urban and peri-urban markets in the Mediterranean.
Local urban markets are often considered an important factor in making food systems more sustainable, while improving urban food security and strengthening local production. BLUMI-Med aims to understand the challenges and potentials of these markets in a context-sensitive manner. 


Project Information
Project duration: September 2025 – September 2028
Budget: 4.019 million EUR
Funding: European Union PRIMA Programme, Grant Agreement No. 763899, within the Innovation Action.

Our Mission
Four goals shaping the future of urban food markets:
· Develop a Framework
Developing a conceptual framework and methodology that can be applied to the study of local urban markets. 
· Identify Market Types
Identifying different types of peri-urban local markets in the Mediterranean and their related sustainability issues. 
· Classify Success Factors
Providing a context-sensitive classification of success factors related to policy, infrastructure, and business models. 
· Develop ICT Tools
Developing ICT tools that can help address challenges, support innovative solutions, and create opportunities for stakeholders in peri-urban local markets. 

How We Work
A connected Mediterranean network.

1 Coordinator
The University of Kassel leads the consortium and provides scientific direction.
14 Research Partners
Partner institutions across the Mediterranean and Europe co-design the methodology and field studies.
8 Mediterranean Countries
Field research spans 8 countries across the Mediterranean region.
16 Local Urban Markets
The project studies 16 diverse local urban and peri-urban markets, reflecting different social, economic, and environmental contexts.
Collaboration Structure
Stakeholder workshops, co-creation activities, and policy dialogue connect research to action.

Research Partners
BLUMI-Med brings together universities, research institutions, and organizations from across the Mediterranean and Europe. The project is coordinated by the University of Kassel and includes partners from Algeria, Croatia, France, Jordan, Portugal, Spain, Tunisia, Turkey, Germany, and Lebanon. 
[Logo + 20 word brief for each partner + website URL]
[The below must be reviewed:]
[Logo] American University of Beirut (AUB)
A leading university in Lebanon contributing research expertise and regional insight into Mediterranean food systems and local urban markets.
Website: https://www.aub.edu.lb/
[Logo] Associação Portuguesa de Agricultura Biológica (AGROBIO)
A Portuguese association supporting organic agriculture, sustainable production, and practical engagement with producers, consumers, and market stakeholders.
Website: https://agrobio.pt/
[Logo] Eskişehir Osmangazi University (ESOGU)
A Turkish university contributing academic expertise and case study knowledge on local markets, sustainability, and regional food systems.
Website: https://en.ogu.edu.tr/
[Logo] INRAE
France’s national research institute for agriculture, food, and environment, supporting scientific knowledge on sustainable food systems and market development.
Website: https://www.inrae.fr/en
[Logo] Institute for Ethnology and Folklore Research Zagreb (IEF)
A Croatian research institute contributing expertise on culture, social practices, and the everyday meanings of local urban markets.
Website: https://www.ief.hr/en/home/
[Logo] Institut National de la Recherche Agronomique de Tunisie (INRAT)
A Tunisian agricultural research institute supporting knowledge on production systems, sustainability challenges, and local market development.
Website: https://www.inrat.agrinet.tn/
[Logo] NOVA School of Science and Technology
A Portuguese science and technology school contributing research expertise on sustainability assessment, systems thinking, and Mediterranean market analysis.
Website: https://www.fct.unl.pt/en
[Logo] NOVA University Lisbon
A Portuguese university supporting research, knowledge exchange, and interdisciplinary approaches to sustainability, innovation, and local food systems.
Website: https://www.unl.pt/en/
[Logo] Research Center in Applied Economics for Development (CREAD)
An Algerian research centre contributing applied economics expertise on development, local markets, and socio-economic dimensions of sustainability.
Website: https://www.cread.dz/en/home-2/
[Logo] Royal Scientific Society (RSS)
A Jordanian science institution contributing expertise in applied research, stakeholder engagement, communication, and sustainability-focused project work.
Website: https://www.rss.jo/
[Logo] SEECON impact gGmbH
A sustainability-focused organization supporting innovation, ICT-related business models, and practical solutions for sustainable development.
Website: https://seecon-impact.de/
[Logo] University of Kassel
The project coordinator, leading the consortium and providing scientific direction on local urban markets and sustainable food systems.
Website: https://www.uni-kassel.de/uni/en/
[Logo] Universidad de La Laguna (ULL)
A Spanish university contributing research and methodological expertise on stakeholder engagement, sustainability assessment, and local market systems.
Website: https://www.ull.es/en/
[Logo] Universidad de Seville
A Spanish university contributing academic expertise and case study knowledge on local urban markets, sustainability, and Mediterranean food systems.
Website: https://www.us.es/


Contact
[Coordinator name + email for each partner listed here]
	Partner
	Name of Contact
	Email

	American University of Beirut (AUB)
	Mr. Ali Chalak 
	ay54@aub.edu.lb

	Associação Portuguesa de Agricultura Biológica (AGROBIO)
	Mr. Jaime Ferreira
	secretariado@agrobio.pt

	Eskisehir Osmangazi University (ESOGU)
	Prof. Dr. Handan Giray
Assoc. Prof. Dr. Onur Ketenoğlu 
	handan.giray@gmail.com ketenoglu@gmail.com

	French National Institute for Research on Agriculture, Food and the Environment (INRAE)
	Esther SANZ SANZ Claude NAPOLEONE
	esther.sanz-sanz@inrae.fr claude.napoleone@inrae.fr

	Institute for Ethnology and Folklore Research Zagreb (IEF)
	Ms. Olga Orlić
	olga@ief.hr

	Institut National de la Recherche Agronomique de Tunisie (INRAT)
	Mr. Mustapha Jouili
	

	NOVA School of Science and Technology
	Ms. Paula Antunes
	

	NOVA University Lisbon
	Ms. Paula Antunes
	

	Research Center in Applied Economics for Development (CREAD)
	Mr. Amine Oulmane
	

	Royal Scientific Society (RSS)
	Dr Almoayied Assayed
	Almoayied.Assayed@rss.jo

	SEECON impact gGmbH
	Mr. Maisam Otoum
	

	University of Kassel
	Mr. Andreas Thiel
	

	Universidad de la Laguna (ULL)
	Mr. Serafin Corral
	

	Universidad de Seville
	Mr. David Sampedro
	




Markets We Study
BLUMI-Med studies a diverse group of local urban and peri-urban markets across the Mediterranean. The selected cases reflect different market types, levels of formalization, consumer groups, products, supply chains, governance arrangements, and sustainability challenges.
[Visual map with a pin at each market. Map should have city names]
SORECAL Market
Algeria
Lead partner: CREAD
A mixed formal and informal daily market case reflecting urban food trade, diverse products, governance challenges, and ICT potential.
Zeralda Educational Farm
Algeria
Lead partner: CREAD
A weekly agroecological short-supply-chain market focused on healthy, local, and seasonal products.
Avignon
France
Lead partner: INRAE
A school canteen case exploring local food sourcing, public procurement, and sustainable supply chains.
Northern Vaucluse Villages
France
Lead partner: INRAE
A rural market case exploring local food systems, short supply chains, community-based food access, and sustainable regional market development.
Madaba Urban Market
Jordan
Lead partner: RSS
A daily mixed market offering food products, vegetables, garments, household items, and other local goods.
AGROBIO Markets
Portugal
Lead partner: AGROBIO / NOVA
Weekly organic food markets supporting certified producers, short supply chains, and direct sales.
Praça da Fruta
Portugal
Lead partner: NOVA / AGROBIO
A daily fruit and vegetable market with strong local traditions, direct producer links, and regional products.
Triana Market
Spain
Lead partner: University of Seville (US)
A daily urban food market combining fresh produce, gastronomy, tourism, and local food supply chains.
La Laguna Market
Spain
Lead partner: ULL
A daily food market offering fresh products, flowers, restaurants, and local food supply-chain dynamics.
Las Nieves Market
Spain
Lead partner: University of Seville (US)
A cooperative-based market supporting local agricultural producers, short supply chains, and regional food products.
Central Municipal Market of Tunis
Tunisia
Lead partner: INRAT
A daily food market case focused on fish, seafood, meat, poultry, vegetables, fruits, and urban market governance.
Ezzahra Market
Tunisia
Lead partner: INRAT
A weekly mixed market case reflecting local governance, food distribution, consumer diversity, and market infrastructure challenges.
Foça Earth Market
Turkey
Lead partner: ESOGU
A local agro-food market linked to biodiversity, local food systems, and short farm-to-consumer supply chains.
Tepebaşı Women Producers Sales Points
Turkey
Lead partner: ESOGU
A municipality-initiated, women-led local market supporting women producers across the urban area of Eskişehir.
Gundulićeva Poljana, Dubrovnik
Croatia
Lead partner: IEF
A daily mixed market combining farmers’ products, souvenirs, handicrafts, tourism, and local food culture.
Zeleni Kastav
Croatia
Lead partner: IEF
An organic farmers’ market supporting small family farms, local buyers, and regional food culture.

Download the case study for each market here:
[PDF of each market case study]

Approach and Framework

Understanding Local Urban Markets
BLUMI-Med addresses the diversity of local urban and peri-urban markets in the Mediterranean and studies them as part of wider food systems.
The project looks at how these markets are connected to production, distribution, processing, marketing, and consumption, while also considering their environmental, economic, social, cultural, and governance dimensions.

Integrated Local Urban Market Sustainability Assessment
BLUMI-Med will develop an Integrated Local Urban Market Sustainability Assessment (IMSA) to capture the characteristics, determinants, and sustainability of local urban markets.
The IMSA provides a conceptual and methodological framework for studying different types of markets and identifying context-sensitive pathways to improve their sustainability and upscaling.

Multi-Actor Approach
BLUMI-Med relies on a Multi-Actor Approach (MAA) that brings together researchers and relevant stakeholders, including farmers, consumers, vendors, municipalities, policymakers, technology providers, civil society organizations, and other market actors.
Stakeholders are involved in co-designing the research, evaluating results, and developing practical recommendations and solutions that respond to each market’s specific context.

Methodologies Used
The project combines qualitative and quantitative methods to study local urban markets and their food systems. These include:
· Stakeholder analysis 
· Local market, trader, and consumer characterization 
· Supply and value chain analysis 
· Foodshed analysis 
· Institutional, governance, and policy analysis 
· Sustainability assessment 
· Assessment of social and cultural market values 
· Evaluation of communication and outreach activities 

Conceptual Framework
BLUMI-Med studies local urban markets from a food system perspective. This means looking not only at the market itself, but also at the wider relationships between producers, traders, consumers, institutions, policies, infrastructure, and the natural resource base.
The framework also considers the Water-Energy-Food-Ecosystem Nexus, ecosystem services, circular economy potential, gender dimensions, food security, consumer health, and the social and cultural value of markets.

Innovation and ICT Solutions
BLUMI-Med explores innovative ICT-based solutions, governance approaches, and business models that can support local urban markets.
These may include tools for farm-to-consumer connections, food supply tracing, virtual produce trading, processed food e-platforms, production intelligence, farm management services, and financial technology for small farmers.
The project will assess these solutions in relation to local needs, data availability, consumer behaviour, market conditions, and sustainability potential.

From Research to Action
Findings from the case studies will support the development of practical tools, market typologies, policy recommendations, communication activities, and ICT-related business models.
The aim is to make results useful for policymakers, municipalities, market administrators, producers, entrepreneurs, researchers, and local communities working to improve the sustainability of local urban markets.


-----
Resources
This section provides access to BLUMI-Med resources developed throughout the project. These may include work package outputs, deliverables, policy briefs, project materials, communication materials, and ICT-related tools.
The resources will be updated as the project progresses and will serve as a public access point for project results, practical outputs, and communication materials.
[Related files and publications to be uploaded here for viewing or download]

Work Packages
BLUMI-Med is structured around four work packages that guide the project’s management, research, stakeholder engagement, dissemination, exploitation, and communication activities.
WP1: Project Management and Coordination
Lead beneficiary: University of Kassel
Duration: Month 1–36
This work package ensures the proper implementation of BLUMI-Med and supports the project in reaching its goals. It covers coordination, monitoring of project implementation, quality control, risk assessment, internal communication, data management, innovation management, gender issues, financial administration, ethical standards, and liaison with the Advisory Board, the PRIMA Secretariat, and related projects.
WP2: Integrated Local Market Sustainability Assessment and Analysis of Local Markets
Lead beneficiary: Eskişehir Osmangazi University
Duration: Month 1–35
This work package develops the Integrated Local Urban Market Sustainability Assessment (IMSA) and supports a consistent and comprehensive research approach to studying the sustainability of local urban markets in the Mediterranean. It allows comparison, mutual learning, synthesis, and context-sensitive generalization of findings across the project’s case studies.
WP3: Multi-Actor Approach and Data Gathering
Lead beneficiary: Universidad de La Laguna
Duration: Month 3–36
This work package develops and implements the case-specific Multi-Actor Approach (MAA), manages stakeholder interactions, and coordinates data gathering in the context of the scoping analysis, IMSA, and the assessment of local urban market communication approaches. It provides valuable insights into the current state and future sustainability potentials of local urban markets.
WP4: Dissemination, Exploitation and Communication
Lead beneficiary: Royal Scientific Society
Duration: Month 1–36
This work package promotes BLUMI-Med’s impact across the Mediterranean region and across the food system and WEFE Nexus. It focuses on engaging policy actors, private companies, SMEs, ICT companies, researchers, NGOs, consumers, local populations, and other stakeholders. It also communicates the project, its approach, and its findings to raise awareness and support the sustainability of local urban markets.


Business, Innovation, and ICT

BLUMI-Med explores practical findings, recommendations, and ICT-related ideas that can help improve the sustainability of local urban and peri-urban markets in a context-sensitive and stakeholder-oriented manner.
The project looks at how innovation, business models, and digital tools can support better market management, stronger producer-consumer connections, improved visibility, and new opportunities for local market stakeholders.

Findings and Recommendations
BLUMI-Med findings and recommendations will address different aspects of local urban markets, including market management, policy, infrastructure, sustainability, ICT solutions, food waste, producer support, consumer engagement, and business models.
These recommendations will be developed in a context-sensitive manner, reflecting the specific needs, challenges, and opportunities of each market.
[Suggested tags/filter topics—if needed:
Management · Business Models · Policy · Infrastructure · Sustainability · ICT Solutions · Food Waste · Producer Support · Consumer Engagement]
[Related files and publications to be uploaded here]


Share Your Ideas
Have an idea to improve local market sustainability?
Submit your suggestion, insight, or practical solution to support the BLUMI-Med ideas hub and contribute to emerging solutions for local urban markets.
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