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Croatia
Zeleni Kastav (,,Green Kastav”)

Market type Organic farmers’ market

(active since 2016)

Twice a month (Every second Monday

of the month(afternoon) and last Saturday of
the month (morning)

Frequency

Challenges

N

= Fermani
¥Bresca :

® Aging, and decline in the number of the producers
® Product prices (higher then in the large retail centres)

G g PR ® Changes in the consumer habits (e.g. buying from
25 ¢ supermarkets)

halubajskega zvor

Kuceli

. o rzegovina oiuzia

Ya5=%

ORI ® Introduction of new complicated legislative (bureaucratic)
NN framework

® The market venue should be better equipped and suited
for this purpose

|CT-Potential

Practice Partners

® Mostly old, and micro producers — reluctance to accept

| ® Association , Zeleni Kastav”
modern IT solutions

® Should be examined in more detail
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