PRIMA

IN THE MEDITEREANEAM AREA,

Spain

Mercado de Triana (Sevilla)

Market type A mixed-use daily market
Frequency Daily

Challenges
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® To balance traditional trade and the retention of local
customers with the increasing presence of tourists.

® To increase autonomy in the day-to-day running of the
Market to expedite new initiatives.

® Greater control for Triana Market over the car park.

® To improve the viability of market stalls that are unable to
benefit from the increase in tourists due to the nature of
their produce, particularly fishmongers

Practice Partners

platform for all markets in Seville, but it is not widely used o

at Triana Market. Some stalls have their own independent
online sales systems

Interviewee 4. Trader and Restaurateur. President of the
Triana Market Traders' Association
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