Spain

Market Coop. Las Nieves

PRIMA

I THE MEDITERSAMEAN AREA

Market type Food, organic
Frequency Daily

Location

Challenges

® To attract a younger customer base.
5 g b ” ® To increase sales through non-in-person channels.

Esri, TomTom, Garmin, FACﬁ,'\
NOAA, USGS; Esri, USGS \
1

‘‘‘‘‘

I

ey e

. Alcald de
i ibG__uadarra

/1= - Dos Hermanas
= €3
=4 . % R Lo ¥ - 3
| B Claminojdeilas
Ay > ¥ 5 %

I .
| Utrera
o

O

. -Esri, NASA, NGA, USGS;
Instituto Geografico Nacéonél,E
| e | Esri, TomTom, Garmin, FAO,
¥ & & o < N \

; ‘ 7
0 0,5 f

- | | , | | 2 Klometers ' A / METRASA, USGS
|CT-Potential

Practice Partners

® Intelligence Services. Value chain level. Production

® Manager of the Cooperativa Las Nieves
® Farm Management Solutions. Value chain level. Production

® Producer and Member of the Board of Directors of the
® Virtual Trade Platforms. Value chain level: Commercialization Las Nieves Cooperative
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