Spain PRIMA
Mercado de San Cristobal de La Laguna

Market type Food (small proportion of organic
products), Flowers, Bar restaurants and delicatessen.
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Restrictive renovation laws vs. Business modernization
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|ICT- Potentlal Practice Partners

® Functional website/WhatsApp ordering for specific stalls ® University of La Laguna

® Aunified "Marketplace™ app ® International Centre for Heritage Conservation (CICOP)

The research leading to these results has received funding from Ul"li"d"E rsidad
Agencia Estatal de Investigacidon Espafola, PCI2025-163154, within delal
the PRIMA-Project BLUMI-Med of the European Union €La Laguna
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