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Market type Municipality-initiated,
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Challenges

Logistics responsibility: Producers/sellers are responsible for their own
logistics; however, some women lack access to a vehicle or a driving
licence.

Limited product range: The diversity of products offered remains limited.

Fresh food coordination: There is no systematic communication channel
for products that need to be prepared fresh on the previous day.

Physical space expectations: Producers have differing expectations
regarding the size, layout, and use of the selling space.

Pricing: Pricing practices and expectations vary among producers.

Limited ICT and payment tools: There is a lack of ICT tools, including POS

|CT-POte ntial devices and digital payment options.
Data collection constraints: Systematic data collection remains difficult,

Existing capacity: Farmers mainly use smartphones for particularly regarding visitor numbers and economic impacts.
communication, supporting the development of digital literacy,
including among older women. Practice Partners
Identified gap: The organising institution recognises the need for ICT
tools; however, further assessment is required to identify producers’
and sellers’ needs and capacities.
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